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 ) **Zell am See** Zell am See or Zell am See means 'Lake of the Sea', but a direct translation is impossible since there is no
sea here. It refers to the stretch of water in front of the city that is a part of the Zeller See, the biggest lake in Central Europe
and the largest one entirely within Austria. The originality of the Zell am See brand is not just in its location but in its design
too. The brand was designed by the label manufacturer, Anton Stetter, and after a six-month-long trial period he designed a

plastic bottle with blue ribbon design. The colour of the bottle became the symbol for the entire brand: blue is an Austrian and
an Austrian quality colour and it represents the character of the lake and the lake itself. The ribbon and the flower stand for the
freshness of the water and the unique and colourful aquatic plants in the lake. The bottle is plastic and has a capacity of 100 ml,

a volume that is appropriate for drinking in the sun or at the beach. The label is bilingual, English and German, and uses the
same font for both languages. Every month 1 000 of the labels are printed, so the investment for the brand pays back with zero

marketing costs. **BrandLab** On the BrandLab blog one finds well-documented tales of product and brand development,
explaining why and how it works. And then it goes even further and explains the rise of the brand. **Shopping in a

supermarket** **shopping** One should never give in to the urge to buy. It is the only possible waste. The brain knows that
what one has already got is more than enough, and what one buys doesn't help and just makes things worse. Many products in

the supermarket carry labels that give promise, but of course there is no such thing. The best way to know what the market
wants is to look at trends and consumption patterns. A label that is failing sells no goods. The most successful products are those
that are more or less what the people need. They don't need what they don't need and they don't need what they do. Whether you

look at petrol prices or the market for digital watches, you will find that people don't buy things when they are low and if they
are low they are never bought. They are only bought when they are high. This is the law of supply and demand. 82157476af
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